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'@ @LHE ‘A Iarge number of studles have been conducted over a

long period of time to better understand how people adopt new prod-—

- ucts’a‘nd/or ideas. With recent advancement in. social network technol-
_ ogles such as Facebook and Twitter, the |nterest in better understand— _
ing the role of socral network effect or social |ntluence on the. adoptlon
of an idea has again been brought to the forefront. In this talk, we ex-
amine the propagation of ideas through a social network and we intro—
~ duce two network propagation rules to explain the idea propagation un-
. der social influence. We then apply the rules to different network mod- .
els, which include a large-world network, a small world network, a ran— :
dom network, and IocaI neighbor networks such as a path, a star, and
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